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Popa’s In Paradise:

Enjoying The Enagic Endless Summer

“We bond together as Enagic
ambassadors and reveal a
universal truth that emancipates
people around the globe.”

Message
Mr. Ohshiro
from

The Enagic Endless Summer
Summer on my home island of Okinawa always reminds me of Shima
Uta, or the Music of the Islands. Growing up as a young boy, times
were indeed tough, but it was the music of my people that
always kept a positive spirit in my life. When the paranku
chorus of drummers, dancers and singers would parade
through our small villages, it was a time to remember
that summer was for rejoicing.
That’s exactly the spirit of an endless summer in
Enagic. When the hardships of life weigh on you
and you feel burdened by worry, loss or angst,
our message of Life Transformation through
recognizing True Health sets you free. I always
believed in the potential of a man to determine
his future and within Enagic, I’ve seen people
completely overturn bad circumstances.
Our vision is different. We bond together as
Enagic ambassadors and reveal a universal truth
that emancipates people around the globe. We are
a multiracial, one-minded clan of people dedicated to
spreading the Message of Compassion one family at a
time. To enact this, we need YOUR passion. We need YOUR
empathy for your common neighbor. And we need YOUR desire
for positive, collaborative change in the world.
Summers indeed can be endless. We can grasp the warm sunshine
from the sky, clutch it close and enlighten the lives of people around
the globe. We’re truly capable of doing this as a combined force of
like-minded, compassionate people. And YOU’RE part of that.
So spread the light of Enagic wherever you go. Deliver hope to
those who are forlorn. Put a smile on the faces of the dejected.
Lend a hand to the fallen. And provide an endless summer of lasting
freedom for those encumbered.
Let’s lead this world together toward peace and True Health,
May the music of Enagic be sung in your heart,

Hironari Ohshiro

Distributor
Profile
Tony Meechai, 6A
Bangkok, Thailand
People from all walks of life are drawn to the incredible
potential of the Enagic business and Tony Meechai is an
excellent example that anyone can succeed in this business.
Unlike others with years of sales experience, Tony came to Enagic
with a very unique skill set, he is a successful professional golfer.
With more than 20 years of experience in golf Tony is widely recognized
as the leading golf trainer in Asia.

Following a highly successful junior career, Tony attended the
prestigious PGA Golf Management Program at New Mexico
State University, after which he started his professional golf
career at Cog Hill Golf Club in Chicago. In 1998, he relocated
to Springfield Royal Country Club in Hua Hin, Thailand, where
he set up and ran the hugely successful Heartland Golf Schools,
which grew to over 20 locations and had over 400 teaching
pros spreading the good news of golf.
“I first came into contact with Enagic at Lotus Valley Golf
Resort. My sponsors, Sam Ho and Khun Ying, had set up a
demonstration booth at a prestigious golf tournament that
day. The golf course is in Chachoengsao, Thailand, about 1
hour from downtown Bangkok. I was intrigued because it was
an unknown product that many athletes and celebrities were
using in the US. Many top athletes and celebrities used it, but
it was strange that I never heard about the Kangen Water
machines at all. I officially started in October 2015, because
Enagic launched the inaugural Enagic Junior Championship
qualifying project and Thailand was the first event to host a
qualifier.”
But it was more than just the booth that intrigued Tony and
captivated his interest. “After the experience I had with Higasan in Thailand when we conducted the qualifier and then, when
I met Mr. Ohshiro in Okinawa at the finals, I knew this company
was very special! When we brought the qualifiers to Okinawa
for the first time, Mr. Ohshiro, his wife, the executives and all of
the Enagic staff were so inviting, friendly and nice. The Enagic
Golf Academy students interacted with the Thai junior golfers
and it was amazing to see the friendship and bonding taking
place. I quickly became aware of the tremendous support and
dedication Mr. Ohshiro had with junior golf development and,
most importantly, I learned more about the company products

and services! I decided that I wanted to use my extensive golf
experience and network to spread True Health throughout
Southeast Asia.”
Tony is now a 6A and he shared his thoughts about receiving
help from successful distributors and what he considers the
best strategy for success in the business. “I truly understand
that the Kangen Water machines are very new in the market
and that most of my people in my network have never heard of
it. I’ve met some very successful leaders including Gary Gan,
a person that I truly respect. Gary Gan is much younger than
I am, a loving father of 4, a great husband and a man from
whom I’ve learned so much. Also, I’ve met a lot of people who
are over the age of 85 and still very healthy and active! This is
the most important thing that I share with my group. The first
thing is to get a machine and experience Kangen Water! Have
an authentic experience so that you can share with people how
much you like it! My recommendation to anyone in my group
that wants to pursue the business is to make sure they are able
to share their authentic experience and simply just tell your
story!”
We asked Tony to end his interview with his thoughts about his
future with Enagic. “I’ve been in the spotlight for many years
teaching and coaching golf and I felt moving forward I wanted
to change everything and begin again. The mission is still the
same to develop and promote golf, but now with Enagic, it is
time to add the message for everyone to experience True
Health! Mr. Ohshiro is so right about True Health and it’s
important to all human beings. It doesn’t matter what color or
race or career you have. A golfer needs True Health just like
everyone else! Without health you have NOTHING! So, my
target is to double the amount of people I can reach and share
the message of True Health!”

THE
STARTER
MODEL

While the LeveLuk-R is considered a “starter
model”, it is far from a basic product. The LeveLuk
R is an advanced device, which was designed and
engineered to replace the Sunus model. Unlike
the Sunus, which was a unit designed more for
temporary use while traveling, the LeveLuk R was
built for ongoing and continuous use.

The machine has an attractive, sleek design, with an LCD screen which
changes color based on the water setting, for very easy and simple operation.
It is affordable for people on almost any budget and is perfect for a single
person household or even for students away at college.
You can enjoy the benefits of drinking alkaline Kangen Water with the
Leveluk-R. This machine produces three different types of water; three
levels of Kangen Water, Clean Water and Beauty Water, using three full sized
platinum-coated 99.97% pure titanium electrode plates. With this device
you can stay hydrated and enjoy healthy personal hygiene at a great bargain!

PRODUCT SPECIFICATIONS
Electrode plates:				3
Plate size: (mm) 				
118 x 82
Negative ORP: (mV)
			
-350
pH Range:					
6.0 - 9.5
Generates:
				3 water types
Wattage: (W) 				
100
Total weight: (kg)				6.1
Dimensions WHD: (mm)				
250 x 308 x 135
Production rate: (l/min)				
Kangen Water®: 1.5 - 5.5 Acidic Water: 1.5 - 4.5
Ease of Use:
				
Very simple to operate, bright color LCD screen 		
						
indicates current water selection
Languages:
				English
Warranty: (years)				3

Branch News
Okinawa, HQ
Grand Reopening at the
Enagic Naha Headquarters
Okinawa is the birthplace of Enagic, so it makes
sense that this is where the company’s official
headquarters would be located. But Enagic
has come a long way from its humble beginnings
over forty years ago and the company “HQ” has
transformed from quaint small offices to entire
buildings! Because of the strong business presence,
Enagic’s Okinawan distributors have access to numerous
Kangen business events. There are actually three different
offices which host a variety of events. One office is in the south of
the island, in the capital, Naha City, the second is in Urasoe City, in the
southwest, and the third is situated in the biggest city of the north, Nago.
The Naha office recently moved and celebrated a Grand
Reopening at the new Enagic Naha headquarters which is
called “Plaza Naha”. It is located on the first floor of the Enagic
International headquarter building.

Following Mr. Ohshiro’s speech, Hiroshi Kubo, the Plaza Naha
manager, introduced himself and announced that the new
office would host daily seminars for people wanting to learn
more about Kangen Water and the Enagic business.

Mr. and Mrs. Ohshiro attended the grand opening ceremony
and shared happiness and ideas for a prosperous future with
all the attendees of the event.

“Wishing you great success, let’s toast of Ipponjime”, said
the manager. The Ipponjime is a Japanese style toast, which
features a single clap, signifying that people are eager to boost
business. In addition to Mr. Kubo, several distributors spoke
briefly to the attendees and then everyone enjoyed delicious
hors d’oeuvres and plenty of Kangen Water.

“Naha is the capital of Okinawa, where more than 300,000
people live. This is our chance to further develop the Kangen
Water business and to promote True Health to the wonderful
people of Naha.” said Mr. Ohshiro, using some words of the
local dialect, Uchinaguchi.

The Plaza Naha is a place for all Enagic distributors; it
hosts seminars, as well as sells filters and welcomes new
distributors from all Okinawa and the rest of the world.

Branch News
Bangkok, Thailand
Most distributors are familiar with the Kangen
Water seminar, but recently the traditional seminar
was changed to be an interactive event which was
enjoyed by the attendees. Malaysian 6A distributor,
Connie Chew, gave a cooking seminar she calls “Delicious
Cooking with Kangen Water” at the Bangkok’s Enagic
Thailand office.

Connie, known as a “Celebrity Chef” knows her way around
the kitchen and has won remarkable records as a winner of
numerous Asian cooking contests.
The Kangen Cooking event drew a nice crowd and Connie
introduced a tropical fruit salad as the day’s menu. She used
Strong Kangen Water and Strong Acidic Water to clean all the
exotic tropical fruits and herbs for the demonstration.
Following the rhythmical steps of Connie’s cooking
performance, she showed the key point of the cooking lesson:
salad dressing.
The chef put Strong Kangen Water into a bowl containing extra
virgin olive oil in the bottom to emulsify, adding mango puree,
palm sugar, sea salt and ground black pepper. She stirred the
sauce until it becomes starchy and spooned the fresh and
delicious dressing over the multicolor tropical fruits. “It’s a
perfect dessert to cool off on this hot summer day!”
But Connie is not only an amazing chef, she is also an expert
of beauty. In addition to her cooking seminar, she has also
developed a beauty seminar, which she calls “Concept of
Beauty Secrets to Natural Facelift”. Another seminar was
organized by Enagic Thailand and Connie, once again, was the
main speaker. Together with Dr. Thatnat Sangwamphet, who
is a Thai traditional and Ayurvedic medicine specialist and
acupuncturist, the two lectured about internal and external
beauty. Regarding the internal beauty, Connie recommended
drinking sufficient Kangen Water for detoxification and
hydration to purify the body to the attendees.
On the exterior beauty, she advised to take a shower with
Anespa to the skin looking young and smooth. The cooking
expert also demonstrated how to remove a make-up. She

suggested to apply pure coconut oil on facial skin and to clean
with Strong Kangen Water, ph11.5. This natural-friendly face
cleansing method is very efficient and nutritive. She explained
to give facelift massage with Beauty Water after removing the
make-up to revitalize the cells of the skin.
She showed various ways to utilize the different waters made
by the LeveLuk devices during her two lectures, which was full
of hints of how to obtain both delicious dishes and real beauty
in our daily life.

Branch News
India
The Enagic India office has started to create
some very successful distributors and the India
market is starting to grow very quickly. Kaz,
the India office manager, conducts a Kangen
Water seminar every afternoon, Monday thru
Friday, in the Enagic India Bangalore’s office. On
the weekends he travels to different cities to do the
seminar hosted by distributors. These are very popular
events and are completely organized and funded by the
distributors.
The seminars are open to anyone who is interested in Kangen
Water or the Enagic independent distributor business. The
seminars attract around 20 - 30 people every lecture and really
help new distributors, specially 1A and 5A, to understand the
properties of Kangen Water and the Enagic business.
The distributor who is the main promoter of the seminars is
Palangappa KM (Vishoo), who earned the rank of 6A faster than
anyone else in Bangalore. In order to maximize the potential of
thee powerful presentations, he makes sure to bring as many
new people as possible to every seminar.
In addition to the seminars, there are also distributor
workshops, where the focus is on business building and
development. “Do not talk until you really understand
everything, until that, please trust me with a good prospect.
I will give you the best seminar in India”, told energetically to
the participants who attended to learn top secrets to sell a lot

of machines. Kaz, who has had an impressive career in sales,
shares techniques and strategies he has learned over the years
which help distributors make more sales. His motto is have
passion, give compassion.
India has been among the world’s fastest growing economies.
Many global corporations regard India as one of the key
markets from where future growth is to emerge. Enagic
recognized that potential and the India distributors are now
turning potential into results.
Enagic India opened in Bangalore, the third most populous
city in the country, in 2016. Since then the number of Indian
distributors has been steadily growing. Keep your eyes on
the India market, as it holds great potential for the country
of India, as well as countries with strong Indian presence and
established Indian communities.

Branch News
New Zealand

Although there is not an official Enagic branch
office in New Zealand, there are definitely a
lot of active distributors in this beautiful part
of the world. Recently, several members of the
Enagic Australia branch were invited to visit
a group of distributors in the lovely region of
Whakatane, New Zealand.

It is one thing to be part of the corporate staff and experience
the growing popularity of Enagic and Kangen Water from
inside an office, but another entirely to see it in person. Our
branch manager Matsuoka-san, and several other members
of staff, had the pleasure of experiencing a wonderful event
hosted in Whakatane, New Zealand, by successful 6A2 Kelly
Kingi, and co-hosted by 6A Taylor Ulufonua and rising new
talent, Nicky Edwards.
This is the second year in a row we have visited this region
and what an incredible turnout and improvement it was over
last year! Nearly 100 people attended this year’s event and
everyone there was ready to learn about and celebrate Enagic
and Kangen Water.
The event started in the morning with a great water
demonstration, followed by a presentation by our technician,
Gareth, who provided some handy tips about how people can
get the most out of their Kangen Water machine.

In the afternoon, Sales team supervisor, Watari, provided some
key information about Enagic’s famous patented compensation
plan and made sure everyone had heard about the latest
updates from the company.
During the entire event everyone enjoyed drinking delicious
Kangen Water from the machine displayed at the event, and
also from the attractive “Kangen-fied” water bottles provided
by the host.
And finally, one of the most important things that came from
the event (smashing last year’s record) was the 100 machines
that our technicians worked hard to deep clean over the course
of the weekend! The event energized and excited the entire
crowd and 100 machines received a deep cleaning, which will
provide the best possible Kangen Water to the owners.
Thank you to Kelly and her team for hosting such a wonderful
event, and to all that attended. We hope to see you, and many
more new people, again next year!

Branch News
Brazil
One of Enagic’s rising stars is distributor Kazuo Sakita
Junior. He recently held Kangen seminars in two
different cities in the state of Mato Grosso in his home
country, Brazil. Kazuo, who currently lives in Europe, is
involved in a wide range of Enagic business activities on
two different continents; Europe and South America.
Kazuo believes that Mato Grosso holds great potential for
Enagic and Kangen Water, due to its location, which is in the
heart of the country.

He had the first seminar in Sinop City, located in the northern
part of the state. Attendees enjoyed his Kangen Water
demonstration, where they learned about the characteristics
and effects of five different kinds of water.
Following Sinop City, Kazuo visited the state’s capital, Campo
Grande, where he put on another seminar and a distributor
workshop. About 20 distributors attended his workshop and
gained a deeper knowledge of Kangen Water and different
strategies to maximize the Enagic business.

Brazil is the fifth-largest country in the world in both of size
and population, which is almost 200 million people. It has
always been considered a country rich in water resources, as
it contains roughly 12% of the world’s fresh surface water. As
such, many companies from all around the world are engaged
in different aspects of the water business there. And now,
thanks to Kazuo, Enagic has been added to the list.

ATLANTIC CITY
6A2-3 MEETING
10:00AM – 11:30AM
For 6A2-3s and
above only

The Popa’s In Paradise
The Enagic 8 Prosperity Association
was pleased to welcome one
leading European distributors,
6A3-4 Sebastian Popa. He and
his wife, Roxanna, who are from
Romania, enjoyed their private
trip to Okinawa; it is Sebastian’s
sixth trip, but it was his wife’s
first.
Sebastian is an E8PA Black
Card holder and thanks to his
prestigious status he is able to
visit Sedake, the birthplace of
the company and Mr. Ohshiro’s
home village, and enjoy all of the
amenities offered at the E8PA.
On the first day, the couple paid
a courtesy call to Mr. and Mrs.
Ohshiro in the headquarters office
in Naha City. On the way to the
north of the island, Mr. and Mrs.

Popa stopped by the Enagic Aroma
Hot Spring and the Enagic Bowling
Alley. Mr. Yamaguchi, President of
Enagic Okinawa, welcomed them
at the bowling alley. The Romanian
couple played in a group of four,
including Mr. Yamaguchi and Mr.
Nagaoka, the E8PA manager. It
was a fun filled afternoon, and, try
as they might, the men were unable
to overcome the bowling skill of
Roxanna, as she walked away with
the highest score of the day. They
all celebrated her victory and
everyone was very happy for her.
After the exciting game, they went
to the E8PA Resort in Sedake.
Although this trip was his sixth visit
to Okinawa, Sebastian was deeply
impressed with the historic root of
Enagic.

“The village of Sedake shows and teaches us that even a very
small place could lead to great and successful achievements”,
said the top Romanian distributor.
During their stay in the village, the couple enjoyed a round of
golf with Mr. Ohshiro and his son. The last day, they were invited
to a renewal party at the house where Mr. Ohshiro was born.
It was being repaired due to aging and damage by termites.
It had been under construction for several months and was
completed in mid-August. Their vacation was perfectly timed

to coincide with the celebration, which was a big surprise for
them.
“My visit to the home village of Mr. Ohshiro provided some
insight for me about upcoming projects”, mentioned Sebastian.
His time in Sedake filled him with energy and recharged his
spirit. While they did some shopping and bought some items
to take home with them, their biggest souvenir was inspiration
for their future successes.

Tech Talk

11.5 pH Strong Kangen Water

& 2.5 pH Strong Acidic Water

Two waters that make a BIG difference!
In addition to manufacturing the highest quality
products in our industry, Enagic is one of the only
companies who offer these types of devices with
the ability to produce 11.5 pH & 2.5 pH water. To
someone unfamiliar with ionization technology
having the ability to make these waters may not
seem like a big deal, but to those who understand
the technology, and the benefits these waters can
create, they know it is a huge deal!
These two waters have very special properties
and are very unique. The 2.5 pH water produced
by an Enagic device is referred to as “Strong Acidic
Water” and comes out of the bottom hose during
production. At the same time, the 11.5 pH water,
this is referred to as “Strong Kangen Water”, exits
the top hose of the device.
These waters require an added “electrolysis
enhancer fluid”, which is really nothing more than
a saline solution, to be produced. The enhancer
fluid consists of mostly purified water, a small
amount of sodium chloride, also known as “table
salt”, and a small amount of sodium hypochlorite,
which is the fancy way to say the “chlorine” in tap
water.
During the production of just these two waters,
a small amount of the enhancer fluid is injected
into the electrolysis chamber, where it combines
with the source water and electricity. The 2.5 pH
Strong Acidic Water has disinfecting properties

and can be used to sanitize kitchen utensils,
cutting boards and to clean and disinfect in and
around the entire kitchen. The strong acidic water
utilizes the chlorine ions in the saline solution
to create Hypochlorous Acid Water. Without
the chlorine in the water it would not be able to
kill bacteria. The Japanese Electrolyzed Water
Association defines strong acidic water to be:
pH below 2.7, ORP of +1100 and 20-60ppm of
available chlorine. This simply means that the pH
level is less than 2.7; that the positive oxidation
reduction potential is at 1100 or higher; and that
there is a presence of between 20 – 60 parts per
million of chlorine. The Enagic devices are some
of the only ones in the market that can make 2.5
& 11.5 pH waters.

The Strong Kangen Water is also being produced
at the same time the strong acidic water is being
made. The 11.5 pH water is excellent for cleaning
and degreasing. The Strong Kangen uses the
sodium of the saline solution to create a weak
sodium hydroxide solution. Sodium hydroxide
is a critical ingredient in soaps. Without this
ingredient the water would not be able to emulsify
oils into water when cleaning.

These waters are unique and special. Between
the two of them they can be used for safe, nontoxic cleaning and degreasing around the entire
house. These waters are effective enough that
they can replace the traditional chemical based
cleaners, which will save money and reduce risk.

Tip:
Let your Strong Kangen sit for 3 days in a dark container prior to using.
This allows calcium hardness minerals to precipitate out of solution.
This will increase the ability of the Strong Kangen water to clean.

Road 6A
to

The Importance of
Distributor Training

Enagic is fortunate to have independent distributors with extensive experience in direct sales and
the network industry. This experience has become a valuable resource, as these people have taken
it upon themselves to share their knowledge with their fellow distributors. This article was created
from input of many of these excellent trainers.
Enagic is fortunate to have independent distributors
with extensive experience in direct sales and the network
industry. This experience has become a valuable resource,
as these people have taken it upon themselves to share their
knowledge with their fellow distributors. This article was
created from input of many of these excellent trainers.
Most people in direct sales and the network industry would
agree that distributor training is extremely important, but
maybe not for the most obvious reasons. Of course, training
is important so that new distributors have the opportunity
to learn about the main components of Enagic: the company,
the mission, the culture of the business, the products, the
policies & procedures of the company, the industry and the
Enagic business.
Each of these is extremely important and should be learned
by every new distributor. Understanding these topics will
help a distributor be more confident as they talk to others.
It also allows them to provide accurate, truthful information
regarding Enagic. It will also ensure that they are abiding
by the rules that govern our industry and the rules of the
company, making sure that they do not jeopardize the
business by doing something that they should not do.
These are just a few of the reasons having at least a basic
understanding of the overall project is extremely important.
But there is another aspect of training which is often
overlooked, engagement. Distributor training is an excellent
way to keep a distributor “engaged”, which, in this case, also
means involved. Huge corporations spend millions of dollars
every year trying to figure out how to keep their employees
engaged, because they know that keeping a person engaged

will ultimately lead to more productivity and efficiency.
Engagement through training is a very effective way to
develop a long lasting and productive distributor. Some of
the most successful distributors in Enagic owe a lot of their
success to the fact that they were so engaged that Enagic
became their main priority, which led to them becoming
an even stronger distributor. The more training a person
receives, the more they understand the “big picture” of
Enagic. This understanding not only provides them with
information, it also increases their “connection” to Enagic
and it’s mission.
When a distributor first starts, the only real connection they
have to Enagic is their machine. While they may be excited
about the water and the Enagic business, the fact is, in the
beginning, their connection with Enagic is limited, which is
why training is so important. Every topic a new distributor
hears, every new strategy they learn, every use of the water
they discover, every bit of information they are taught brings
them closer and closer to having a true understanding of
Mr. Ohshiro’s concept of True Health. Once a person truly
understands and embraces this concept, they are much
more likely to become a long-term distributor and make
Enagic their priority.
In order to help ensure that this happens, distributors
are encouraged to seek out as much training as possible.
And this is not only for new distributors. Seasoned
distributors are also encouraged to continue to expand
their knowledge through training.
Even the most
experienced distributors can learn new things which can
benefit them. Just because you know something today,

doesn’t mean you can’t learn something new tomorrow!
It is important to note that finding training opportunities
may not always be easy for every distributor. If you are in
an area that is still developing a distributor presence, there
may not be any nearby training, at least not yet. If that is
the case, the distributor must take the initiative to look for
training opportunities. Not being trained because there is
nothing “close to you” is not a reason…it is an excuse. Those
who make training a priority will always find a way to make
it happen.
Remember, training comes in many forms and is not just
when an event is being held in a hotel. Conference calls,
webinars, printed information, Internet articles, videos,
audio recordings and, of course, live events at places like

Enagic offices and hotels, are all forms of training. There
are a lot of training options for distributors, but sometimes
they have to seek them out. And sometimes there will be
a cost to receive training. There may be travel expenses,
lodging and even a cost for the training itself. It is up to each
distributor to determine how much they are willing to invest
in their own success, but be assured that if you treat the
costs associated with training as an investment, and not just
an expense, it will most likely pay off for you in the future.
Becoming an expert in every aspect of Enagic, or an expert
in the direct sales industry, is not necessary to become
successful, however the ongoing pursuit of training and
information is essential if a distributor is serious about a
long-term, successful career with Enagic.

Enagic would like to extend our appreciation and thanks to the following
distributors for their contributions: Jayvee Pacifico, Romi Verdera,
Cynthia Briganti, Eli Dafesh, Tamia Williams, Daniel Dimacale, Bob
Gridelli, Michelle Raley, Gerald Kostecka, Fred Brown, Willy Fowlkes
and Jim Gilliland.

Cooking
with
Kangen
Summer Power Salad

Ingredients:
•
•
•
•
•
•
•
•
•
•
•
•
•

4 cucumbers, chopped
2 lbs cherry tomatoes, chopped
2 cloves garlic, minced
1 yellow bell pepper, chopped
1 green bell pepper, chopped
1 red bell pepper, chopped
10 oz radishes, sliced thin
1 red onion, diced very small
2 romaine lettuce hearts, chopped
coarse
1/3 cup red wine vinegar
1/4 cup extra virgin olive oil
1/2 cup chopped
fresh parsley
			
Sea salt & pepper to taste

One of the best parts of summer is the
bounty of fresh vegetables that comes
with it! Perfect for a hot summer day,
this delicious mixture of flavors and
colors will tantalize even the most
finicky pallet!

Directions
•

•

Before cutting, clean fresh produce with 11.5 pH Strong
Kangen Water, then with 2.5 pH Strong Acidic Water,
followed by a 9.5 pH Kangen Water rinse. 		
			
Whisk vinegar, oil, garlic, salt, pepper, and parsley.

•

Very gently toss all chopped vegetables in a bowl with
vinegar mixture.						

•

Chill for 10 minutes, and serve.

Live Healthy Live Delicious!

Stories of Success
Enagic…A Summer to Remember
In June 2013, Ohshiro was planning something
extravagant. He would invite the world’s top
performing distributors to the village of his
birth, Setake. But would anyone really come
all the way to a tiny village in Okinawa? His
closest staff were worried. From France, for
example, a distributor would have to fly from
Paris to Narita Airport in Tokyo, then onwards
to Naha International Airport, then stay in a
hotel in Naha or its surroundings, before getting
on a bus for several hours to get to Setake. The
logistics of travel alone would
involve considerable time and
distance. And money, of course.
But Ohshiro was insistent.
June 2013. One hot summer day
followed another in Okinawa.
The summer heat of Okinawa is
often described as being similar
to having a steam bath. You have
to have several handkerchiefs in
your pocket if you want to get
through the day. It’s so hot that
you can even break into a sweat
just sitting down. The Global
Convention was held in the old
gym hall of the building that used
to house Ohshiro’s elementary
school. The venue had no air conditioning, so
a mobile air conditioning unit was temporarily
installed. The gym hall was jam packed with
800 of the top distributors from Japan and the
rest of the world and the air was filled with their
energy—and their sweat.
One by one, in that hot, sweaty hall, the
attendees introduced their own success stories:
smiling, they talked about their first encounter

with Kangen Water, how it had benefited their
health and their personal finances, how it
had brought them success. At the end of their
speeches, Ohshiro gave a key note speech:
“Have Goals”. The convention was followed by a
dinner, where the attendees enjoying delicious
Okinawa food, all the while wiping the sweat
from their brows. People from all over the world,
enjoying Okinawan food in a sleepy village.
Surely this was the very realization of Ohshiro’s
biggest dream.
From outside, the scene was
striking: the bright colors of
eighteen different national flags,
flapping together in the evening
wind. People from across the
globe, all together now in this
remote corner. People speaking
English, French, Spanish, Chinese.
It was a festival of international
culture. What on earth had been
the attraction? What sense of
obligation had prompted all these
people to spend such time and
money getting to a place like this?
It may well seem strange. But what
did the residents of Ohshiro’s old
village see that night?
I was entranced by the sight of the villagers
dancing Okinawan folk dance under the flags of
the world and the voices of those Eisa dancers
echoing across the night. I felt as if I were in a
dream; surely this is what it means to quench
the thirst for global success.

Above is an excerpt from the book Quenching the Thirst for Global Success, the Success Story of Hironari Ohshiro.
It is filled with incredible lessons, motivational stories and the actions that were taken to create Enagic.
A must for distributors, it is available at www.enagic.com/shop

Congratulations
to each of you
for your outstanding
achievement!
In addition to providing Enagic Distributors with information and resources
to help them succeed, the Executive E-Newsletter will also serve as a way for
us to recognize the outstanding achievements and rank advancements of our
valued Independent Distributors. While we would like to be able to recognize
each person who has advanced in rank by name, the sheer volume of new
distributors advancing in rank makes it impossible. Instead, we will recognize
each person that advances to the rank of 6A and above by name in this section
of the newsletter. We are extremely grateful and very proud of the achievement
of each person listed below and we encourage every distributor to work hard to
achieve the rank of 6A and above so that your name may be proudly displayed
with those that are moving up the ranks in the Enagic business.

6A
RICARDO SABIDO

Australia

NORA CABRALES MOLINA

Australia

ROSA HUTAKO CASICAVA NOUCHI

Brazil

ENTERPRISE BLVD CONSULTANCY INC

Canada

PATRICK KWAN

Canada

BENNIE S B YIP

Canada

CELINE YIP

Canada

TEJAS THAKKAR

Canada

ANGELINA OVEJAS

Canada

HSI-MEI LIAO

Canada

SU XIAO HUI

Canada

XIAO HONG LI

Canada

ECO GLOBAL TRADING CANADA CORP

Canada

ULA INTERNATIONAL HEALTH DEVELOPMENT LTD

Canada

ZHONG XUE LI

Canada

EGC GLOBAL HOLDINGS LTD.

Canada

JIAO XUAN

Canada

XUE ZHENG YANG

Canada

CALEB A POULIN

Canada

KELLAND D CHAFFEE

Canada

CURTIS R SHAW

Canada

DANG MINH BUI

Canada

RICHARD CHENG

Canada

ESPERANCELIA MATUGAS

France

TRUE UNITY

Great Britain

HUNG M HOANG

Great Britain

KAM MAN HO

Great Britain

JAMIE HOANG

Great Britain

ELIZABETH LEE

Great Britain

WAH KAM HO

Great Britain

CL ELEMENT WATER CLUB

Hong Kong

LAI KIN WA

Hong Kong

KWAN LOK YAN

Hong Kong

TSUI KWAI CHIU

Hong Kong

WATER MASTER FAMILY MACAU/LAO WAN LAI

Hong Kong

GORGEOUS WATER CO.

Hong Kong

LI GUO YOU

Hong Kong

HUANG WAN JUN

Hong Kong

DENG DONG LAN

Hong Kong

LI CAI FA

Hong Kong

MENG QING HUI

Hong Kong

CHEN ZHI QIANG

Hong Kong

LIU JIAN RU

Hong Kong

WONG O MIO

Hong Kong

CHINA REGENT HOLDING LTD.

Hong Kong

PRIORITY WATER CO / CHEUNG WAI YIN

Hong Kong

CHOW MEI FUN

Hong Kong

TSANG WING LAM

Hong Kong

LEE CHEUK HANG

Hong Kong

VIVEK ASHOK BAVISKAR

India

MOHAMMED USMAN HUMAYUN MOHAMMED

India

SHIVA KUMAR K R

India

MANJULA KUSUMA W/O DAYASAGER

India

RAMESH ANNAVENI

India

P RAMA DEVI

India

VENUMUDDALA VISHNU VARDHAN REDDY

India

MEILIANI

Indonesia

SARIDEWI

Indonesia

CV HIDRO OKTA MANDIRI

Indonesia

ALIA YASMIEN

Indonesia

NUNUK WURYANTI

Indonesia

ZICO ALAIA AKBAR JUNIOR

Indonesia

RISMANDANI

Indonesia

ARAWINDA PARAMITHA

Indonesia

MARTIN PANDAPOTAN

Indonesia

MARGARET FARREL
SOTERA ALILIO MANABAT
HIDEHARU KOBAYASHI

Ireland
Italy
Japan

TIONG LEH TING @ TIONG LAE TIEN

Malaysia

FRONTIER HEALTH VENTURES

Malaysia

YAP CHIEN MIN

Malaysia

WONG SAD YONG

Malaysia

CHONG NGIT YING

Malaysia

MELODY LOOI TZE TZE

Malaysia

DAVID MARTINEZ AVELDANO

Mexico

FIDEL PARDO JR

Philippines

MARICRIS LUCILLE MORALLOS

Philippines

SEALTIEL JEMIL PANO

Philippines

RIDE D WAVE MKTG INC

Philippines

RENE QUINAIN

Philippines

JENNIFER MY-XINH PHAM

USA

SON TRUNG QUACH

USA

ALICIA LAGMAN OBRIQUE

USA

PHAT H LE

USA

GEMMA UMALI (A)

USA

PETER D MARSHALL

USA

ROBERT J BRAUTIGAM

USA

RONALD LIZAN

USA

INVINCIBLE FINANCIAL INC

USA

STEVEN C UY

USA

ALFRED B COPELAND

USA

REED ARMSTEAD LLC

USA

FUKUDA SEED STORE INC.

USA

HEALTHY WATER CORP

USA

KEVIN LEE CHABOT

USA

FRANK J VALENZUELA

USA

SHOHREH JANFAZA

USA

DAVID DE LA TORRE

USA

HOURY TARTARIAN

USA

NEIL P MARTINEZ

USA

DIEM THI LA

USA

YEN TRAN

USA

PHU NAM TRIEU

USA

VIVIAN T HUYNH

USA

SHIRLEY STONER

USA

CHERYL J WAGNER

USA

HELEN P GILLESPIE

USA

JENNIFER C. SPARKS

USA

6A2
HSI-MEI LIAO

Canada

AWESOME HEALTH LTD.

Canada

XIANG LIU

Canada

CROSSOVER VENTURES LTD.

Canada

KATELYN MCKENZIE

Canada

ERIC HO

Great Britain

ANTHONY TAN

Great Britain

MARGREET BUSSTRA

Holland

GLOBAL STAR CO

Hong Kong

LIFE WATER TRADING CO

Hong Kong

HEALTHY WATER/YEUNG YUK YIP

Hong Kong

LAW SIU WAI

Hong Kong

DAYA SAGAR KUSUMA

India

SOMANCHI SESHA RATHNAM

India

RICKY ANTONIO ST

Indonesia

CV TAKWIR BURHANUDDIN AMAZING TEAM

Indonesia

KRIDHA JALU PAMUNGKAS

Indonesia

KIERAN FARRELL
SOTERA ALILIO MANABAT

Ireland
Italy

WATERWISE SOLUTIONS

Malaysia

THE SMARTBUY COMPANY

Malaysia

SIAW TECK HWA

Malaysia

CELIA MANO

Philippines

CHAD QUINAIN

Philippines

JENNIFER PANO

Philippines

MIKE PEEVYHOUSE

USA

GILMORE DISTRIBUTORS

USA

HEALTHY WATER CORP.

USA

SHOHREH JANFAZA

USA

JEFFERY ALLEN V ESTANA

USA

DON PHAM

USA

MICHAEL R DONALDSON DC

USA

6A2-2
ADAM CHENG

Canada

KANGEN WATER(H.K)LTD

Hong Kong

SMART HEALTH MARKETING CENTER

Hong Kong

PAVAN KUMAR GHANTA

India

MA. VERONICA QUINAIN

Philippines

CHRIS COLTRAN

USA

RAYMOND J. JANFAZA

USA

6A2-4
RICHARD CHENG
SUPER KANGEN WATER

Canada
Hong Kong

Announcements
1

2A Speedy Achievement & Matching Bonus Campaign
For new distributors who sign up between Sep 4 – Sep 30, 2017
AND their direct sponsor!

2

Introducing “UkonΣ New”
Ukon Σ New will be available as of September 4, 2017.

3

LeveLuk R Price Change
Due to rising prices of material, the price of LeveLuk R will also
rise as of September 4, 2017.

***Contents are subjected to change.
***For more information, please contact your corresponding branch.

